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Index
accents 15, 16, 23, 47, 53, 57, 121, 123
adjectives 49, 163–4, 226–7 (Box 92)
adverbs, and adverbial phrases 50, 54,

146–7, 177
advertising see TV commercials
anticipation 19, 65, 86, 109, 120, 189 (Boxes

70 and 71)
articles, definite and zero 49

biographical films (biopics) 24, 25, 272
body language 12, 13, 22, 51, 81, 101, 131
book: turning a scene into a film 263

using to supplement and clarify the film
28, 30

writing from the film 270
see also film and the book

case study, analysis and discussion 36, 134
(Box 36)

characters:  describing 12, 204–5 (Box 79),
262

making a case for 36, 134–6 (Boxes 37
and 38), 194 (Box 74),  195–6

‘missing’ 198
and relationships 12, 139–40 (Box 41)
understanding 25, 84, 125–6, 157, 206–7

clips 43, 272; see also drama clips;
non-fiction clips

comedy sketches 55–8 (Boxes 14 and 15),
274

commentary 94, 145–6, 225–6
comprehension 8, 118–22

of cause and effect 268 (Box 115)
checks 121–2
difficulties of film 5, 15–16, 19, 118,

162–3, 260–1
listening 6, 13, 138–9, 196–7 (Boxes 75

and 76),  267
maps and journeys 196
the parts 119
reading 28, 203–4, 228–9, 236–7, 238–9,

247–8
of spoken language 2, 244–5
the whole 118–19, 199, 204–5, 250–1,

260 (Box 109)
conjunctions, temporal 141, 193–4, 212–13
connotations 54, 221
context, explaining 13, 39, 47, 118, 120
conversation, 

telephone 14, 50, 253
turn-taking in 169–70 (Box 58)
see also interactive language

copyright, software and 4
copywriting 145–6
culture 2–3, 6, 12, 13, 43, 79, 120

describing differences 38, 57, 70, 148,
209–11 (Box 81)

debate, parliamentary 81
decisions 25, 151–2 (Box 46)
describing: a favourite scene 164–5

feelings 165–6 (Box 54)
interaction 154–5 (Box 48), 266–7 (Boxes

112 and 113)
lifestyles 147–8, 192
settings and actions 12, 149–51 (Box 45),

211–12 (Box 82), 270–1 (Box 117)
speech and interaction 51–3, 155–6 (Box

49)
dialogue 24, 48, 235 (Box 97)

reading aloud 228–9
writing 14, 50, 270

dictation/gapfill 21, 49, 122, 256
directives 35, 172, 174 (Box 59)
discussion 6, 103, 131, 195, 202–3, 239–40,

257, 258 (Box 107)
case study 134 (Box 36)
of films 161–2, 216
of issues 184–5 (Box 68)
management of 251–3
of news 209
of TV ads 152–4 (Box 47)

documentaries 5, 6, 62–8 (Box 16), 101, 220
comprehension 64–8, 189 (Box 71)
previews 217–18 (Box 85)

drama clips 46–55, 100
drama films, language study 23–4 (Box 4)
drama series 13, 35–7 (Box 8)
drama video 2, 6, 8, 12–58

in language learning 12–14, 47
short sequences from 46–58, 99–117

dubbing 16–17, 272

editing 200–3
educational films 6, 62–8
effects, lighting/sound 158–9 (Box 50),  274
ESP 12, 50, 63–4, 70, 232–3
evaluation 13, 61, 131, 205–7, 239–40

of news 75–7 (Box 19), 145
of TV ads 125, 152–4 (Box 47)

events: current 25–6, 95, 175 (Box 62), 209
major national 78–80 (Box 20)

feelings: describing 14, 165–6 (Box 54)
reaction 101, 226–7, 247–8
writing about 257, 257 (Box 107)

film and the book 3, 5, 27–34 (Box 6), 132–3
(Box 35), 138–9 (Box 40), 259–60

scene-setting from book 238–9 (Box 98)
scriptwriting from a book 236–7
using single scenes 28–9

films 5, 12–13, 16, 18–34, 214–16 (Box 83),
273

categories 25–6, 215–16 (Box 84)
difficulties of comprehension 15–16
evaluation 13, 205–6
independent study 20–1 (Box 2)
language study 16, 23–4 (Box 4), 48,

161–2 (Box 52), 189–90 (Box 72)
lead-in music 184
lead-ins to viewing 19, 31, 237, 259–60
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making 29 (Box 5), 31, 32, 33–4 (Box 7),
159, 229, 264, 271–2

presentation 169–70 (Box 57)
summary overview 221–2
talking and writing about 26, 161–2,

205–6 (Box 80), 213–16 (Boxes 83 and
84)

see also biographical films; drama films;
educational films; history films

front loading 19–20
functional expressions 13, 14, 24, 50, 88,

176–7 (Box 64)

game shows 6, 96–8 (Box 24), 101
games, rules 96–7, 230–1 (Box 94)
grading 16, 21, 173–5 (Boxes 60 and 61)
grammar: awareness raising 47–50, 54, 100,

236–7, 249
see also parts of speech

history films 25, 30
humour, cultural differences 38, 57

idioms 14, 39, 57, 72
illustrated talks 18, 65, 93
illustrations, use in writing 102, 224–5 (Box

90)
images 100–2, 109, 130 (Box 33)
interaction: describing and reporting 14,

51–3 (Box 13), 102, 154–5 (Box 48),
266–7 (Boxes 112 and 113)

and reaction 22–3 (Box 3), 47, 87
interactive language 2, 9, 13–14, 43, 50–1,

126, 178–9 (Box 65), 192–3, 242
production and comprehension 198–9,

265–6
scenario 232–3
script 234–5 (Box 97)

interviews 6, 10, 82–90, 180–1
independent work 88–90 (Box 21), 137

(Box 39)
and language learning 83–4, 127–8 (Box

31)
writing articles 181–3 (Boxes 66 and 67)

intonation, one-liners 203–4
issues: discussing 25, 36, 37, 60, 184–5 (Box

68)
in TV commercials 107–8

labelling 186–7 (Box 69)
letters to the editor 89, 190–1 (Box 73)
linking 186–7
listening 9, 16, 90, 250

comprehension 6, 13, 138–9, 196–7
(Boxes 75 and 76), 267

‘loaded language’, identifying 54, 111, 221

metalanguage 14, 51, 244–5
modelling 2, 6, 9–10, 20, 47, 55

narrative: personal 103–5 (Box 26)
tenses 10, 11 (Box 1), 164–5, 180–1
‘true stories’ 24, 30

turning points/nodes 257–9 (Box 08)
see also speaking; writing

news 6, 68–82
comprehension and discussion of 70–4

(Boxes 17 and 18), 171–2, 209
creating the 75
evaluation 75–7 (Box 19), 145
language work 70, 201–2
leads 199–200 (Box 77)
style 70, 75, 200–2
using individual items 70, 202–3 (Box 78)

non-fiction clips 99–105
images 100–2
words and pictures 102–5

non-fiction video 8, 59–117
in language learning 59–61

noun phrases, with participles 254–5

opinions, expressing 79, 89, 104, 190–1,
262–3

panning 55, 207–8, 273
parody 12, 57, 81, 146, 273
participles, noun phrases with 254–5
passives 49, 72, 161, 254–5, 270
plot: comedy 38–9

comprehension 175–6 (Boxes 62 and 63)
253

conflict in 167–8 (Boxes 55 and 56)
ideas 13, 102, 213–16
misapprehensions in 198
schema 233–4 (Box 96)
structure 35–6, 37, 129 (Box 32), 143–4

(Box 43)
prediction 19, 25, 36, 141, 151–2, 233–4

(Box 96), 242–3 (Box 100)
prepositions: of movement 54, 212–13, 232

(Box 95)
of place 54, 177–8, 212–13

presentation, oral and written 18–19, 168–9
(Box 57), 208

preview 217–18 (Box 85), 273
pronunciation 53, 99, 121, 123–4
proper names 44–5, 71, 120

question and answer 13, 23, 36, 50, 84, 89,
93–4, 127–9, 217–9, 221–3

formation 50, 97, 157, 178, 222–3 (Boxes
88 and 89) 268

quizzes 21, 50, 98, 246–7 (Box 102)
quotations 13, 63, 70, 102, 181–3, 200 (Box

77) 224–5, 273

reaction: and interaction 22–3 (Box 3),  47,
87

language for 51, 102, 226–7 (Box 92),
247–8

reading 16, 138–9
aloud 200–2, 228–9
comprehension 28, 203–4, 228–9, 236–7,

238, 247–8
inference 190–1

© Cambridge University Press www.cambridge.org

Cambridge University Press
978-0-521-79961-4 - Using Authentic Video in the Language Classroom
Jane Sherman
Index
More information

http://www.cambridge.org/0521799619
http://www.cambridge.org
http://www.cambridge.org


Index

register 39, 58, 255–6, 261
relative clauses 161–2
reported speech 43, 51–3, 270
rhetorical techniques 82, 229–30 (Box 93)
role-play 14, 121

salami tactics 19, 65, 85
scenes 19, 27–9, 131

favourite 10, 14, 164–5 (Box 53)
‘missing’ 14, 199
setting 238–9 (Box 98)

schema 13, 233–4 (Box 96),  273
script 13, 47, 50–1, 234–5 (Box 97), 273

news 75–6, 200–2
sentence stress 203–4, 263
sequencing, of statements 13, 185–6
settings: describing 12, 35, 42, 55, 149–51,

211–12 (Box 82)
period 12, 211–12 (Box 82)

sitcoms 38–42 (Box 9),  274
soap operas 12, 13, 42–5 (Box 11), 274

evaluation and discussion 239–40
interactive language in 178–80 (Box 65)
writing projects 14, 241–2

sound only 9, 55, 120, 262
speaking 51–3, 142, 145–6, 151–2 (Box 46),

154–5 (Box 48), 180–1, 212–13
at cross purposes 58 (Box 15)

speculating 13, 55, 103, 159–60 (Box 51),
221–2, 242–3

speech acts 13, 14, 47, 244–5
language for 51, 155–6 (Box 49), 245 (Box

101)
speeches 81–2
sports: experts 93–5, 160–1

programmes 6, 90–5 (Box 22)
vocabulary 91–2 (Box 23), 160–1, 246–7

(Box 102)
subtitles 15, 16–17, 249–50
summary 109–10, 171–2, 220–1, 250–1 (Box

103)

talk shows 6, 82–90 (Box 21), 163–4, 251–3
(Box 104)

tenses 49, 71–72, 78, 89, 110, 240–1, 253–4
conditional 257–9
contrasting simple and continuous 193–4,

270–1
future 49
narrative 10, 11, 164–5, 180–1
past 71
present 49, 141, 149–51, 159–60, 164–5,

193, 212–13
present perfect 49, 71
see also passives

themes 25, 101, 254–5 (Box 105)
transcript 49, 256–7 (Box 106)
translation 17, 249–50
TV commercials 5, 6, 105–17, 272

creating 113–14 (Box 28),  248–9

describing and evaluating 106–7, 114–17
(Box 29), 125 (Box 30), 152–4 (Box 47)

issues in 107–8
TV news see news

verbs: awareness of forms 23, 48 (Box 12),
87, 97, 253–4

of dressing and clothes 54, 158
speech 245 (Box 101)
see also tenses

video library 5
vocabulary 54–5, 65, 66, 71, 120–2

action 92, 170–1, 185–6
basic 157, 177–8, 254–5
of body parts 132 (Box 34)
of dressing and clothes 54, 158, 163–4
of films 162 (Box 52)
games 97–8
racing 92, 225–6 (Box 91)
of relationships and attitudes 139–40
specialist 160–1
speech act 14, 51, 244–5 (Box 101)
sports 91–2, 95 (Box 23), 160–1, 246
weather 78, 263–5 (Box 111)

‘voice’ 81, 106, 261–2 (Box 110), 274
voice-over 60, 102, 145–6, 197, 274

weather 6, 78, 263–5
report 267 (Box 114)

word-order 50, 146–7, 163–4
words: grammar of 236–7

noticing useful 9, 53, 142–3, 268–9
(Box 116)

play on 38, 57, 58, 105, 110
writing 170–1, 200–2, 270

commentary 145–6
comparison 59, 100, 192, 207–8
creative 124, 199, 241–2, 254–5
diaries 156
interview articles 181–3 (Boxes 66 and 67)
news stories 74–5, 200–3
programme proposals 220 (Box 81)
scripts 14, 50–1, 236–7, 241–2
use of illustrations 102, 224–5 (Box 90)
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