Chapter 7 

Ideas for Further Research and Writing

1. Many researchers today use collocation (or corpus) analysis, the use of computers to analyze speech, to determine which words and phrases are most frequently used by native speakers. This type of analysis has been useful in studying idioms, those troublesome parts of language that ELLs often struggle to learn. Look up in your school’s ERIC database two or three articles that describe the use and implications of corpus analysis in the study of idioms. You might want to narrow your study by researching a specific type of idiom. Consider, for instance, those formed with prepositions, which give English language learners a lot of problems: sleep over at one’s house, run up a bill, hold on a minute, etc. Write a brief summary of each article and then draw your own conclusions about the effectiveness of corpus analysis in this particular learning area of English.

2. Choose a product area and study the language of its advertising in several examples of print media. Analyze the type of language used and determine what you believe its effects may be on its intended audience. For example, you might look at ads for household cleaners. How are the products described? What is the tone of the language used? What methods have the advertisers used, apparently, to convince the reader to buy, and what do you believe is the effect on the reader? Write up your analysis in a short paper.

3. Look up the use of metaphors in a language other than English. Perhaps focus upon one aspect of language use: for example, in education, in government, etc. Start with making a list of metaphors used in the language you have chosen. Then analyze the list. Can you make some generalizations about how the metaphors used reflect the cultural practices, beliefs, or conventions of that culture? Give some examples in a write-up of your research. You may need to examine your library’s databases for articles on metaphors and foreign languages.

